












































CODE OF ETHICS

4.6. Accuracy and Completeness
of Books, Records and
Accounting Entries

Under no circumstances may
employees alter, omit or distort
records and accounting entries to
conceal improper activities that do not
correctly reflect the nature of a
registered transaction or that seek to
violate the Corporation's internal
control system.

4.7. Reporting Conflicts of
Interest

All employees have to report any
actual or potential conflicts of interest
of their own or of other employees,
suppliers, contractors, customers or
interested parties, in order to prevent
or minimize any impact on the
Company and its corporate
reputation.

This Code cannot encompass all
situations in which an employee may
find themselves facing a real or
apparent  conflict of interest.
Therefore, it is of utmost importance
that employees are attentive and
make use of their good judgment and
raise queries or concerns through the
Ethics Line to the Ethics Committee.
















4.8.7. Interaction with Public
Officials, whether Domestic or
with Authority Abroad

Public Official means any national or
foreign personnel of a legislative,
administrative or judicial character in a
State, and any official or agent of a
national or international public
organization.

Due to their corporate purpose,
Procaps and its affiliates have a natural
relationship with officials of the
different nations in which they operate.
Therefore, it is important that:

e Such relationship is characterized
by absolute integrity and
transparency.

e A serious, honest and professional
relationship is generated with the
representatives of official entities,

always  seeking to create
unsuspicious and disinterested
links.

e Strict compliance is made with the
requirements established in the
laws of each country where have
representatives.

In developing relations with public
officials, whether domestically or in
foreign territory, the Company’s
employees must adhere to the
following guidelines:

e No sum of money, valuables or any
other advantage or benefit should be
offered, delivered or promised either
directly or through third parties to any
public official in exchange for his or her
performing, omitting or delaying any
act related to the exercise of his or her
functions and in connection with a
national or international business or
transaction.

e No gifts or entertainment/hospitality
that may create the image of exercising
inappropriate influence should be
provided or received. Any gift or
entertainment/hospitality received
and/or given by national public officials
in foreign territory must be previously
reported and authorized by the
immediate supervisor, provided such
gift or entertainment/hospitality does
not violate the provisions of this Code
and/or the rules or policies that
regulate the matter in the country.

¢ In the event that an Employee has any
doubts or concerns, he or she should
consult his or her direct supervisor or
the Ethics Committee

4.8.8. Relationship with
Customers

Aware of our impact and social
responsibility, we only deliver to the
market products or services that meet the
quality and performance standards known
to Procaps and responsibly comply with
the terms and conditions of the
agreements that regulate the relations
with our customers.
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At Procaps, all its employees must
provide an efficient service to
customers within a framework of
ethical relationships and compliance
with laws and internal regulations,
committed to customer satisfaction
and the needs of the market.

4.8.9. Interaction with Public
Officials, whether Domestic or
with Authority Abroad

e Procaps’ intention is for a
cooperative and mutually
beneficial relationship with its

distributors,  contractors, and
suppliers, generating alliances that
ensure efficiency and profitability
improvement for those involved,
within the principles of loyalty,
good faith, respect and
transparency for the construction
of a fair and equitable
environment.

e We will only contract with
suppliers, distributors or
contractors who are lawfully
organized and are registered with
the Company and who meet all

legal conditions and internal
regulations that ensure an
objective and transparent

relationship with our stakeholders,
guaranteeing that applicants have
equal access to the necessary
information and to participation in
the selection and contract
awarding processes.

e Negotiations will be made based on
quality, service, price, distribution
and availability.
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e No form of improper influence
from suppliers, distributors or
contractors, such as bribery, gifts or
any unethical conduct, will be
tolerated.

e The Company may not provide,

without their previous
authorization, any information
from suppliers, distributors or

contractors to their competitors.

4.8.10. Relationship with
Media and Social Networks

Communication is a key element in
strengthening the image and
reputation of Procaps. Therefore, we
ensure that communication with our
stakeholders is timely, accurate and
effective. We are committed to
communication framed in ethics and
respect and guided by our corporate
principles and values, abiding by rules,
policies and regulations.

Under the guidelines defined by Senior
Management the Vice Presidency of
Corporate Affairs is the only area
authorized to publish opinions on
behalf of the Corporation in the media
or corporate social networks, and to
deal with any query, comment, thanks,
complaint and/or news.

The Communication and Social
Management Director is responsible
for coordinating and issuing any
information sent from the corporation



On the relationship with media:

e We understand and respect the
autonomy of the media and
communication professionals and
promote a relationship  of
independence and mutual respect.

* Any request for information from
the media (journalists or directors
of television media, newspapers,
broadcasters, websites, among
others) received by any Employee
of the Procaps Group must be
turned to the Communications and
Social Management Director, an

area authorized to establish
contact with the media and
provide official responses

approved by the Vice President of
Corporate Affairs

® Procaps’ employees are strictly
prohibited from giving or delivering
any type of testimony or disclosing
anyconfidential information to the
media or any other mass medium.

For such giving, delivering or
disclosing the employee must have
the express authorization of the
CEO and the support of the Vice
Presidency of Corporate Affairs.

On the relationship on social networks
or other digital assets

In accordance with the Company's
standards for the management of
digital assets and social networks, we
must  maintain an  appropriate,
consistent, respectful, responsible and
honest conduct. It is important to keep
in mind the following considerations
when carrying out any type of
interaction on such media:
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4.9. Gifts, Hospitality /
Entertainment

Procaps’ decisions and actions must
be based on objective criteria and not
influenced by factors such as gifts,
donations or payments aimed at
obtaining favorable results for either
the Company’s employees or other
third parties. Consequently

® All employees must refrain from
giving or receiving gifts or
entertainment/hospitality ~ that
may generate the image of
exerting inappropriate influence
on a business decision or
relationship.
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Any gift or hospitality/entertainment
received and/or  provided by
customers/suppliers/distributors/
contractors/public officials must be
dealt with in accordance with the
guidelines indicated by Procaps and
must be previously reported and
authorized by the immediate
supervisor as long as such
gifts/hospitality/entertainment do not
violate the provisions of this Code, the
Company's gift policy, and/or the
internal or external rules governing
the same. Ordinary entertainment,
such as business lunches or invitations
to cultural or sports activities, whose
objective is to create relationships and
not to influence a business decision,
may be provided or accepted.
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. - e On certain occasions, gifts of advertising or marketing items, within the

.' values set forth in the Company's Gift Policy, may be accepted. If the
amount of the gift exceeds the established limits, the immediate
superior, the Comptroller's Office, or the Ethics Committee must be
immediately informed, who will decide if the gift can be accepted or
should be returned to its giver.

d « No money, gifts, hospitality /entertainment or any direct or indirect
@ economic advantage that could be perceived as inappropriate influence
on a business negotiation or a biased decision to obtain a processing or

business, may be offered to customers, suppliers, distributors,
consultants, public servants or third parties.

® The vouchers or receipts presented to the company for travel or
hospitality/entertainment must be in line with the business activitie

4.10. Political Activity

Procaps supports democracy and respects the authorities and
political and administrative structures of each of the countries in
which it operates. Therefore, Procaps does not get involved in
political activities, does not support any party or movement in
political debates or in elections to public office, nor does it make
any direct or indirect contributions to campaigns or political
parties aimed at obtaining inappropriate advantages and/or
exerting influence in favor of the prescription or purchase of
medicines.

We respect the fundamental right of our employees to belong or
not to political parties, to exercise their right to vote and to
participate in politics. Our employees are under no obligation to
contribute financially or to participate in or support any partisan,
political or electoral activities, except for those that are
mandatory for constitutional reasons, such as, for instance,
being a voting jury convened by the State.

If an employee wishes to participate in political activities, they
must inform Human Capital or the Ethics Committee of the
relevant country. This way it will be validated whether there may
be a conflict of interest between their role/job and their political
aspirations.



4.11. Donations by Social
Management

We contribute to society and
communities, engaging with
non-profit organizations, whether
public or private, seeking to generate
positive and sustainable social impacts
mainly in the communities where we
operate.

Accordingly, both the Company and its
Foundation provide donations in
general within the framework of their
policy of Corporate Social
Responsibility and in compliance with
the following conditions:

e Donations are granted free of
charge, without any
consideration.

e They do not produce any direct or
indirect benefit for the donor,
except as established in the Law.

e They are given exclusively to the
organization that receives them
and are not directed for the
personal benefit of its employees
or officers.

e Are made under a formal and
documented process and their
beneficiaries are duly organized
legal entities.

e They do not constitute an
incentive for the
recommendation,  prescription,
purchase, supply, sale, or
administration of medicines.

Procaps encourages its employees to
contribute to the Company’s social
management by donating their time
and/or personal resources for social
responsibility actions that mainly
impact communities in vulnerable
conditions to non-profit foundations.

The Company refrains from making
donations if circumstances would
make them appear to be a corrupt act
or a bribe, even if this is not the real
intention. It will not make donations
to philanthropic organizations or
political parties as facades for bribery,
improper favoritism, or other corrupt
actions.

All requests for corporate gifts to
foundations or charities must be
pre-approved by the CEO or Vice
Presidency of Corporate Affairs.

Employees may not authorize the
allocation of the corporation's
resources for donations without
complying with the established
approval requirements.

“Procaps encourages its
employees to contribute to
the Company’s social
management”
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5 Business Practices

Procaps” business actions should tend
to strengthen ethics and
transparency, preserving autonomy in
the prescription of medicines, not
encouraging irrational consumption,
and prohibiting behaviors that seek to
exert undue influence on the actors of
the health systems of the different
countries where we have a presence.

5.1 Procurement

As to any public or private
procurement processes in which
Procaps may be involved, it

undertakes to preserve its ethical
conduct that guarantees and
promotes the transparency of the
procurement process; not to make
concentrations or prior arrangements
with other bidders to influence the
results of the contract, and refrain
from carrying out transactions with
third parties whose resources derive
from illegal activities.

5.2 Interaction with
Competitors

At Procaps we promote free and fair
competition and reject any
anti-competitive behavior or
dishonest practice to increase our
market share or eliminate

competition, as we understand that
competition is the essence of the
free-market economy that governs
our activity. Therefore:

Y We conduct research and market
studies within a framework of
commercial loyalty and sound business
management.

Y We do not denigrate the competition
or their products or employees.

y We do not accept or promote any
practices of disorganization or
diversion of our  competitors'
customers.

Y We do not advertise in violation of the
ethical principles of the corporation or
our competitor’s rights. For this
reason, we communicate clearly and
precisely to consumers, customers and
the general public the components and
attributes of our products in

accordance with the regulations
of each country.
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¢ We advertise products and services abiding by the laws that regulate this activity
and complying with the rules and procedures defined by the Company to ensure
that its advertising on various platforms meets the legal requirements demanded
in each country.

We understand as acts of unfair competition the following:

v Acts of diversion of customers.
v Acts of disorganization or confusion.

v Acts of deception, discredit, comparison or imitation.

v Exploitation of the reputation of others.

v Violation of secrets and rules.
v" Induction of contractual breach.

v Unfair exclusivity agreements.




6 Healthy Environment

Procaps is committed to the
promotion of a healthy and safe work
environment and to environmental
sustainability and protection, to which
end it complies with the standards of
occupational health, industrial safety
and environmental programs required
by law, including controls, labor
procedures and appropriate industrial
safety equipment. In this respect, the
Employees are to:

a Comply with Occupational Health
and Safety regulations as
definedaccording to their role in the
Corporation.

b Use the protection items and
equipment provided by the
Corporation.

¢ Minimize impact on the environment
by optimizing resources.
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d Comply with the Integrated Quality
Management System or its equivalent
according to the country.

e Encourage fulfillment and
compliance of the health and safety
regulations established by suppliers,
contractors,  distributors,  visitors
and/or any third party.

Since sustainable development is
included in our commitments, we
responsibly take care of environmental
resources and do our best to minimize
our impact on the environment

We are concerned with both the
processes of identifying, evaluating,
preventing and mitigating risks to
health and life, as well as with the
timely and effective disclosure of the
existence and nature of such risks and
the results of our studies and research.
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7 Compliance with
the code of ethics
and conduct

Upon initiating his or her employment, and/or at any
time during same, every employee of the company
will be given the Code of Ethics and Conduct as
evidence and for him or her to be aware of his or her
commitment and obligation to comply.

In addition, every employee must certify each year
and in writing that he or she has complied, complies
and will continue to comply with the provisions of the
Code.

Likewise, our customers, suppliers and business
partners must certify in writing or electronically that
they have received, read and committed to the Code
of Ethics and Conduct and that they agree to abide by
it in all their relations with the Corporation.







7.2 Ethics Committee

Procaps has created the Corporate
Ethics Committee, which constantly
oversees the development and
fulfilment of the objectives and scope
of this Code. The Committee's decisions
serve as a guide in corporate
action. The Committee is made up of
the Vice Presidency of Corporate
Affairs, the Vice Presidency of
Human Capital, the Corporate Vice
Presidency of Audit and Internal
Control and the Corporate Director of
Legal Compliance, who are responsible
for the development of business ethics
objectives at the corporate level.

For the purposes of compliance with
the Code in the countries where we
operate, we have formed local
Ethics Committees through which the
ethical principles, the code, the SPS
Ethics Line and all matters related
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to the ethical and responsible behavior
of  employees are promoted.
These committees will be made up of
the Country Manager, the Human
Capital Leader and a Comptroller
Leader, or if there is no Comptroller
Leader, a Finance Team Leader. In the
event that complaints are filed by a
member of the Country
Committee, the case will be reviewed
by the Corporate Ethics Committee.
The main functions of the Ethics and
Conduct Committee are:

e To monitor the application of the
rules of this Code.

® To establish the necessary actions
for the knowledge and
dissemination of the Code.

®To receive information on
complaints filed directly or through






liability that may be applicable. The
right of defense will be respected in any
sanctioning actions taken by Procaps,
and factors such as recidivism,
reputational risk, among other things,
will be considered. Such sanctions will
be incorporated into the respective
employment contracts and will be
communicated to senior management.

If an event is not expressly regulated by
this Code, the Company and its
employees will be guided by a sense of
belonging, honesty, equity, justice and
mutual respect, within the framework
of the laws of each country, and by the
codes, regulations and internal
procedures.

In the case of distributors, customers,
or suppliers who by act or omission fail
to comply or
compliance or commit a fault or an
improper act or violate the ethical
principles and rules established in this
Code, such event will constitute a
justified cause for the immediate
termination of  the pertinent
relationship with Procaps.

7.4 . Reports

One of the functions of the Ethics
Committee is to compile all information
produced in connection with the
application of the Code of Ethics and
Conduct in all countries where we
operate. The Committee submits an
annual report to the senior
management regarding the extent of

who facilitate nonQ
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compliance with the ethical objectives
and thecontributions or improvements
to the strengthening of corporate
ethics. Some of the factors taken into
account in the annual report are the
actions to socialize the Code, which
include the level of knowledge about
the Code of Ethics and Conduct among
the employees, the queries or cases
submitted to the Committee, the
actions or interventions carried out by
the Committee, the cases reported
through the Ethics Line, and
suggestions for improvement received
and implemented, among other things.







